HOW TO

WRITE
A BLOG
Writing a blog can be a powerful tool for your
advocacy: it helps people learn more about the
issue you are advocating for, and provides an
opportunity to express your own view and
opinion on the matter.
A blog is easy to advertise online on social media
platforms like Facebook, Twitter and Instagram.
A good blog is a piece of writing that is easy to
read, well-researched and with an attractive title.
You will probably want to keep it between 8001,000 words long. You can be creative with the
images you use, from drawings to pictures or even
graphs. Below, we have pulled together some top
tips for creating a blog and making an impact.

PLAN

Research your subject
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Set-up
To set-up your blog, you need to find somewhere
to host it. WordPress is a good option, as a basic
blog is free, the design is easy to customise, and
you can add plugins (see ‘Useful tools’).
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Research
Get to grips with the issues you are planning to
write about. Find out what workers and unions are
demanding on these issues, and make sure that
you take their lead.

Purpose
Make sure the purpose of your blog is clear. This
will help keep your articles focused and make it
easier to promote your blog through social media,
as readers will know what your blog is about and
why they should read it. If you were to sum up the
blog in one snappy sentence, what would it be?
The same goes for individual articles; always
consider what your article is trying to achieve or
communicate
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Audience
Who are you trying to reach, and why? Blogs
are a useful way to make resources, like
academic or paywalled papers, more
accessible to a general audience. Try to
avoid jargon and acronyms, give some
background information early in your article,
and define the terms you use.

Visuals
An image that sums up the contents of
your article is a great way to draw a
reader in, and images can be placed
throughout to keep the reader engaged.
See ‘Designing tools’ for a list of sites you
can use to find royalty free photos. You
could also try making your own images,
or collaborating with an artist, which
could gain you both exposure and grow
your audiences.

ACT

Make an impact
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Social media plan
Now you’ve written your blog, plan a social media
launch on the platform that you use (Facebook,
Twitter or Instagram). Hashtags, such as
#PayYourWorkers will make your blog more visible
to others who are searching on this subject, and
they can link your blog with wider campaigns. You
can also tag an organisation within your social
media message, to increase the chances of
getting it retweeted to a wider audience. Have a
couple of tweets or posts ready to share across
different platforms, with a message that
summarises the content of your blog.

Grow your audience
As well as having a good social media strategy,
you could increase the audience for your blog by
guest-writing for another blogger or creator, as
this will encourage their audience to engage with
your work, and vice versa. Keyword tools are also
useful to help boost traffic to your blog (see
‘Useful tools’).

Invite your readers to engage
with your posts and the issues
they discuss by encouraging
comments, using ‘click to
tweet’ links, or petitions
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Encourage interaction
Invite your readers to engage with your posts
and the issues they discuss by encouraging
comments, using ‘click to tweet’ links, or
petitions (see ‘Useful tools’). Be sure to write
regularly so that readers remain engaged
with your blog.

Ask for feedback
Ask your friends and co-campaigners for
comments and feedback on your blog. This
will help you to connect with your audience,
improve their knowledge by answering
questions, and it might even give you an
idea for a new post!

REFLECT & IMPROVE:

Take your campaign to a new level
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Evaluate
On twitter, you can review the number of times
your tweets promoting the blog has been viewed,
retweeted, and the numbers of likes you received.
These numbers don’t reflect the quality of the
blog, but they indicate the impact of your launch,
and whether it has been noticed on social media.
Take the time to collect these social media
impressions, and see which hashtags or
messages resonated the most with your audience.
WordPress also lets you track the footfall on your
blog, so you can evaluate whether your strategies
have helped increase engagement with your blog.

Review feedback
The feedback you received will help you to
progress as you write more blogs and explore
more subjects to write about. Take the time to
discuss any impressions that your audience has
on the blog, and note any adaptations that you
might need for your next one. For example, if it
seems as though your audience is confused by
your messaging, you might need to rethink how to
communicate it.

Take the time to discuss
any impressions that your
audience has on the blog, and
note any adaptations that you
might need for your next one

USEFUL RESOURCES
Designing tools: Unsplash, StockSnap.io, Pixabay and
Freepik are all websites where you can find royalty free
photographs. Canva is also a great tool that you can use to
make graphics, and allows you to have a free account.
Activist tools: You can use tools like Clicktotweet or
SpeakOut! to add sample tweets and petitions to your blog,
enabling your readers to easily engage with your campaigns.

Logistical tools: Tools like Buffer or Hootsuite will help
you to schedule blog and social media posts, so that you
can maintain a steady flow of communications for a
long period of time. Try using keyword search tools like
MozBar and Answer the Public to find popular words
and phrases that you can add to your posts to boost
footfall on your blog.

SAFETY & PRIVACY TIPS
Protect your identity by being careful what private information you share online. Try to
avoid mentioning your private email, address, or contact details. For your own sake,
don’t interact with trolls. To help protect yourself from trolls and spam, you can
download a spam filter like Askimet (which is ‘pay what you can’ and compatible with
WordPress blogs). And remember, while comments can be a useful tool, you have
every right to turn them off. It’s your blog, and you get to decide how to run it.

SOURCES
blkgirlblog.wordpress.com/2017/07/24/how-to-start-an-activist-account
Digital Activism 101 workshop by Mayisha Begum aka OhSoEthical
godaddy.com/garage/how-to-start-a-political-blog-from-your-couch
mostlyblogging.com/how-to-start-a-political-blog
politicalwire.com/how-to-start-political-blog
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